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SYNOPSIS   

 

Electric companies are 
seeking to manage their 
grids by encouraging 
consumers to shift energy 
consumption to off-peak 
hours. One of the key tools 
at their disposal is variable 
rate pricing plans, but 
consumers are resisting. 

Receptiveness to Variable 
Rate Plans analyzes 
consumer receptiveness to 
variable rate plans and 
tests their willingness to 
adopt them under a variety 
of specific conditions (peak 
times, peak premiums, 
etc.). It also tests potential 
incentives for adoption and 
gauges how consumers 
are likely to change their 
energy consumption habits 
in response to a variable 
rate plan. 

 

ANALYST INSIGHT   

“Consumers are resistant to the idea of a variable rate plan more than the specifics of the plan. They show lots of confusion and 
uncertainty. That said, consumers are willing to adopt variable rate plans if incentives are offered.” 

― John Barrett, Director, Consumer Analytics, Parks Associates 
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